NEW MOTORCYCLE REGISTRATIONS BY MONTH

FEBRUARY ‘21 YTD TAZINOMHZEIZ MOTOXZYKAETQN ANA MHNA
[Make |l AN | FEB | MAR | APR | MAY | JUN | JuL | AuG | Ssep | ocT | Nov | DEC TOTAL  [Make

SYM 440 258% 569 255% 1009  25,6% SYM

HONDA 293 172% 363 16,3% 656  16,7% HONDA

PIAGGIO 240 14,1% 338 151% 578  14,7% PIAGGIO

YAMAHA 197 116% 217  9,7% 414 10,5% YAMAHA
DAYTONA 173 102% 233  10,4% 406  10,3% DAYTONA

KYMCO 89 52% 124 56% 213 54% KYMCO

BMW 50 2,9% 45  2,0% 95  2,4% BMW

KEEWAY 15 0,9% 45 2,0% 60 1,5% KEEWAY

KTM 33 1,9% 24 11% 57 1,4% KTM

VESPA 26 1,5% 25 1,1% 51 1,3% VESPA

CF MOTO 18 11% 24  11% 42 1,1% CFMOTO
HUSQVARNA 12 07% 18 08% 30 0,8% HUSQVARNA
BENELLI 6  04% 22 10% 28  0,7% BENELLI

SUZUKI 8 0,5% 18 0,8% 26 0,7% SUZUKI

TRIUMPH 7 04% 15 0,7% 22 0,6% TRIUMPH

BETA 5 0,3% 16 0,7% 21 0,5% BETA

KAWASAKI 10 0,6% 10 0,4% 20 0,5% KAWASAKI
GEMINI 9 05% 9 04% 18 0,5% GEMINI

JIANGSU XINRI 1 0,1% 14 0,6% 15 0,4% JIANGSU XINRI
VOGE 3 02% 12 05% 15  0,4% VOGE

PEUGEOT 4 02% 10 04% 14  0,4% PEUGEOT
DUCATI 7 04% 6  03% 13 0,3% DUCATI

GOLDEN LION 3 02% 7  03% 10  0,3% GOLDEN LION
HARLEY DAVIDSON 7 04% 2 01% 9  0,2% HARLEY DAVIDSON
BRIXTON 3 0,2% 5 0,2% 8 0,2% BRIXTON
ZHEJIANG SHANQI 1 0,1% 6 0,3% 7 0,2% ZHEJIANG SHANQI
INDIAN MOTORCYCLE 6 04% 1  00% 7 0,2% INDIAN MOTORCYCL
CF MOTO/GOES 6  03% 6  0,2% CFMOTO/GOES
JIAYUAN 3 0,2% 3 0,1% 6 0,2% JIAYUAN
SKYTEAM 3 02% 3 01% 6  0,2% SKYTEAM

ASUS 3 02% 2 01% 5  0,1% ASUS

NANJING VMOTO 4 02% 1 00% 5  0,1% NANJING VMOTO
JIANGSU LINZHISHANYAN 4 0,2% 1 0,0% 5 0,1% JIANGSU LINZHISHA
OTHERS* 21 1,2% 39 1,7% 60 1,5% OTHERS*
ITOTALI ZYNOAO | 1.704 || 2233 | I | 1 1 I I I | 1 1 3.937

2020 2.274 2.264 0 0 0 0 0 0 0 0 0 0 4.538

% D21/20 -25,1% -1,4% -13,2%

*OTHERS: Brands with market penetration less than 0,1%

ZYNAESMOS EISAFQIEQN ANTIIPOSQIMON AYTOKINHTON ASSOCIATION OF MOTOR VEHICLE IMPORTERS-REPRESENTATIVES

THN APXIKH EME=EPTAZIA TON ZTOIXEIQN NMPAFMATONMOIHZE H EA.ZTAT. KAl XYMINAHPQOMATIKA O Z.E.A.A., MPOXOETONTAZX XTOIXEIA MOY EAABE AMNO TA MEAH TOY.
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